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Partnerships

A key focus area of the

Seattle Center Strategic Plan

Recognizing the realities and opportunities guiding 

our actions in the coming years

Seattle City Council

Parks and Seattle Center Committee
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Partnerships

City partners

Community partners

Funding Partners

Programming partners

Redevelopment partners

Resident organizations



The success of Seattle Center is a reflection of our many and varied partnerships. 

The department benefits from the commitment of the City of Seattle to providing an 

active arts, cultural, recreational, civic and sports center for its citizens.

Community involvement by Seattle Center Advisory Commission and Seattle Center 

Program Advisory Committee offer invaluable guidance and help set direction/policy.

Seattle Center supports our more than 30 resident organizations, many are leaders in 

their fields. Our symbiotic relationship helps us achieve our mission and vision.  

Seattle Center works with community-based organizations, non-profit agencies and 

local facilities to extend the reach and impact of our cultural, community, 

environmental, educational programs and initiatives.

Funding partners will continue to play an essential role in our ability to present valuable 

and diverse public programming and an inviting and welcoming campus.  

Seattle Center is integral to the fabric and character of the urban core, providing green 

space, entertainment destinations and cultural enrichment for neighboring residents 

and revenue generation for area businesses.
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Next Fifty Partner Organizations
The Next Fifty Partner Organizations represents a growing list of companies, not-for-profits, and civic 

and community groups who are excited about the 50th anniversary celebration. They have agreed to                 

participate in planning and help generate enthusiasm for the project:

206 Inc. ● 4Culture ● Advanced Computer Solutions ● AEG Facilities ● American Institute of Architects, 

Seattle ● Arab Center of Washington ● ArtsFund ● Bill & Melinda Gates Foundation ● Blue Marble Energy ●

Book-It Repertory Theatre ● The Breakfast Group ● Cascade Land Conservancy ● Central District Forum for 

Arts and Ideas ● The Children’s Museum, Seattle ● City Club ● The Comcast Bite of Seattle ● The Compleat 

Company Powered by Promo Shop ● Creative Activities & VSA Washington ● Croatia Fest Committee ●

Downtown Seattle Association ● Ethnic Heritage Council ● Experience Music Project (EMP) ● Festa Italiana 

Inc. ● Festival Sundiata ● Filipino Cultural Heritage Society of Washington ● France Education Northwest ●

Giant Magnet ● The Green Room ● Guiding Lights Network ● HistoryLink ● Hmong Association of 

Washington ● Intiman Theatre ● Iranian American Cultural Association ● Irish Heritage Club ● Journalism 

That Matters Pacific Northwest ● JZ Works ● KCTS9 ● Korean-American Art & Cultural Association ●

Leadership Tomorrow ● Morgan Stanley Smith Barney LLC ● Museum of History & Industry ● Native 

Lens/Longhouse Media ● Northwest Folklife Festival ● Office of Arts & Culture ● Office of Film + Music ● One 

Reel Inc. ● Pacific Northwest Ballet ● Pacific Science Center ● The Port of Seattle ● The Production Network 

● Pyramid Communications ● Ragamala Inc. ● Seafair ● Sea Mar Community Health Centers ● Seattle Art 

Museum ● Seattle Cherry Blossom and Japanese Cultural Festival Committee ● Seattle Children’s Theatre ●

Seattle Convention & Visitor’s Bureau ● SIFF ● Seattle Mariners ● Seattle Monorail Services ● Seattle Opera 

● Seattle Repertory Theatre ● Seattle Shakespeare Company ● Seattle Sports Commission ● Seattle Storm 

● Seattle University Athletics ● Seattle Youth Commission ● ShowBrazil Productions ● Sightline Institute ●

Small Vineyards LLC ● Socialbees ● The Space Needle Corporation ● Special Olympics – Washington ●

Tabor 100 ● Taller Mexicano para la Cultura y las Artes ● Tet in Seattle ● Theatre Puget Sound ●

Trenchtown Rocks ● Turkish American Cultural Association of Washington ● Urban Enterprise Center ● The 

University of Washington Museology Graduate Program ● The Vera Project ● Vulcan Sports & Entertainment 

● Washington Biotechnology & Biomedical Association ● Washington Chinese Arts & Culture Committee ●

Washington Global Health Alliance
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Holidays in the City Partnership



Holidays in the City Partners 

Seattle's Convention and Visitors Bureau –
Economic development agency responsible for competitively 

marketing the Seattle area as a destination for conventions, tour 

groups and individual travelers to enhance the employment 

opportunities and economic prosperity of the region. 

The Downtown Seattle Association/

Metropolitan Improvement District –
Is the only organization focused solely on Downtown issues -

providing an important voice in ensuring that Downtown remains 

a great place to live, work, shop and play.

Seattle Center –
Oversees operations on a 74-acre urban arts, cultural and 

entertainment campus and presents nearly 500 free and 

affordable activities/events that support its mission to inspire the 

spirit and bring together our community.
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HITC Campaign Goals

To position downtown Seattle as the region’s preferred 

urban destination for the holidays.

To enhance the economic impact of the season by 

promoting the diversity and wealth of holiday offerings in 

the downtown core.

To highlight the cultural, retail and other seasonal 

amenities available from Seattle Center to Pioneer 

Square.

To highlight each partner’s programmatic contributions 

under shared branding.
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Partnership Strengths and Reach 

Marketing and public relations resources

Graphic design and social media expertise

Connections to arts, culture, entertainment, hospitality 

and retail entities

Media, sponsorship and promotional relationships

Local, regional, national and international reach

The partnership pooled $500,000 in 2009 in advertising 

to support the Seattle City Center’s holiday traditions.
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HITC Campaign Components

HITC website and e-marketing

(social media and e-mailings)

Holiday Guide / Magazine insert

HITC / Winterfest rack card

Holiday giveaways and promotions

Joint advertising and media relations

Joint sponsorship solicitation
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Appendix

(Media and Advertising Examples)



Graphics/Theme:

HITC treatment and style guide

E-marketing graphics

Templates:

Online banner ads

E-blast header/footer/newsletter layout/structure

HITC Microsite:

Construct and launch

Edit, maintain content

HITC Holiday Guide:

Edit copy and publish 

E-mail Marketing:

Super Saver consumer list (17,000 distribution)

Community Marketing (14,000 LGBT distribution)

Experience Washington (30,000 distribution)
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Print Advertising (out of market):

SCVB membership newsletter

Alaska Airlines Magazine full-page ad

Online banner ads 

Seattle Magazine

Frontier Airlines magazine

SCVB Official Visitor Guide (full page ad)

Seattle Super Saver Value Guide (full page ad)

Plasma screen at SCVB Visitor Center

Alaska Airlines web placement (LGBT section)

Online Advertising:

Vancouver Sun (Vancouver, B.C.) banner ad

The Province (Vanvouver, B.C.) banner ad

Radio Advertising/Promotions:

Seattle market (KRWM, KCMS, KPLZ, KWJZ)

Portland Market (KYCH, KWJJ, KRSK, KNRK)

Spokane Market: (KEYF, KBBD, KISC, KWPZ)

Seattle’s Convention and Visitors Bureau 

2009 Campaign Contributions



Seattle Weekly

1/2 pg: 11/18

1/4 pg: 12/2

1/4 pg: 12/16

E-newsletters: 11/18 & 12/16

Seattleweekly.com (one page ad, 11/18-1/3)

KING 5

350 :30 second HITC Promos

120 :30 second Holiday Carousel Promos

Online Banner Ads (Up to 500K Impressions):

MID 

E-Blast (up to 2)

MID Newsletter: Nov. (Fall Qtr.) Issue 

DSA 

E-News: First full week of each month (Nov & Dec)
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Seattle Magazine 

E-News: 11/25 

E-News: 12/17 

2/3 pg: December Issue

Event Signage

Carousel Signage -Westlake Park

Toyland Village-Waterfront Park

Monorail Posters

Websites Linking to DowntownHolidays.com

DowntownSeattle.com/org

DowntownSeattleEvents.com

The Downtown Seattle Association/ Metropolitan 

Improvement District 2009 Contributions



Seattle Weekly print ad campaign: 5 x fp 4C

Seattle Weekly print pull-out insert

Seattle Weekly cover wrap/belly band to coincide with pull-out insert

Seattle’s Child fp 4C ad – December issue

Comcast Cable television campaign

Rack card/handout

Monthly campus poster

Templates for campus signage

5th Ave. N. digital readerboard

Plasma screens in KeyArena and Center House

KeyArena LED

McCaw Hall monitors

Seattlecenter.com website

Monthly e-newsletter

CenterFlash email alerts

E-greeting card 

Campus vinyl banners

Monorail vinyl banner

Monorail  P.A. announcements

Internal communications program

Media relations program

DowntownSeattle.com/org

DowntownSeattleEvents.com
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Seattle Center/Winterfest 2009 Contributions



Seattle Weekly—Spotlight on Winterfest Pull-out Guide 2009 (Cover and Back)
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Seattle Weekly Belly Band featuring Holidays in the City
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Holidays in the City 

Alaska Airlines 

Advertisement
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Holidays in the City—Guide including Winterfest and featuring Seattle Center brand
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Holidays in the City Guide 2009 — Winterfest/Seattle Center Pages
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Holidays in the City 2009 —

Website (downtownholidays.com)
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